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O ur A ctivities : 2013-14
Election Watch
The Election Watch is the flagship programme of ADR. In 2003, the Supreme Court made it mandatory
for candidates contesting elections to declare their criminal, financial and other background details to the
citizens. ADR and NEW started the process of conducting Election Watches by which these background
details provided by the candidates to the Election Commission (via their affidavits) were analyzed and
released in an effort to help the citizens make an informed choice.
Over a period of time, this process has become
more streamlined with the use of an online tool (the
Election Watch Software) to feed and analyze the
details of the contesting candidates.
Interaction with voters has also become much
more extensive. 6 to 9 months before elections, the
process of awareness generation among the voters
is undertaken with the help of the National Election
Watch network. Meetings, seminars and awareness
drives are undertaken and data with respect to
outgoing elected representatives (criminal, financial
and other background details, data on performance
of MPs/MLAs and Assemblies) and political
parties is released. Separate meetings are held with
the Election Commission (or state Chief Electoral
Officers at the state levels) to garner the ECI’s
collaboration during elections.
During elections, data from the affidavits of the candidates is fed into the online database and reports
are released at least 10 days before polls. The dissemination of analyzed data takes place through multiple
channels including national and vernacular media, online campaigns, SMSs, bulk voice calls, social media
and through other disseminating material.
During the year 2012-13, Election Watches were conducted for the following elections held across the country:
-

State Assembly elections for the following states:Delhi, Mizoram, Rajasthan, Madhya Pradesh,
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Chhattisgarh, Gujarat, Himachal Pradesh, Karnataka, Tripura and Meghalaya
-

Rajya Sabha (Upper House) elections

-

Bye elections

Election expense details of elected
representatives of the above state
Assembly elections were also released to
the citizens.
ADR and NEW also launched the ‘Mera
Vote Mera Desh’ campaign for the Lok
Sabha 2014 elections. The Campaign was
characterized by extensive activities in
almost all the states aimed at enhancing
voters’ awareness to reduce the effect of
crime and money in elections.
As soon as parties started releasing the
names of contesting candidates, their
background details were analyzed based
on previous records and information
regarding pending criminal cases was
released to the citizens with a request that
they should not vote for candidates with
serious criminal cases.
The background details (financial, criminal,
education, age, gender etc.) were analyzed and provided to citizens at least 10 days before polls for each
election phase.

Other Analyses Undertaken
1. Analysis on the nexus of crime and money in elections (10 years of Election Watch): based on
the data collected through 10 years of Election Watch, from 2004 to 2013, was released. The report
highlighted the fact that criminal background and money power substantially boost a candidate’s
chances of winning in elections.
2. Analysis of average pendency of criminal cases against Lok Sabha MPs.
3. Analysis of election expenditure as declared by the MPs in 2009 Lok Sabha elections.
4. Analysis of background details of candidates contesting Rajya Sabha elections.
5. Analysis of election expenditure declared by the newly elected MLAs of Delhi, Mizoram, Rajasthan,
Chhattisgarh, Madhya Pradesh and Karnataka.
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6. Analysis of background details of 227 Rajya Sabha
MPs.
7. Analysis of vote share and representativeness for
the Assembly elections of Delhi, Mizoram, Rajasthan,
Chhattisgarh and Madhya Pradesh.
8. Analysis of cases of electoral offences against sitting
MPs and MLAs.
9. Analysis of pending cases and convictions declared
by sitting MPs and MLAs.
10. Analysis of cases under ‘Prevention of Corruption
Act’ against sitting MPs and MLAs.
11. Analysis of cases pending against sitting MPs and
MLAs for promoting communal tension.

Political Party Watch
The Political Party Watch aims to enhance transparency
and accountability in the functioning of political parties.
Under the program, research is carried out on following
aspects of functioning of political parties:
-

Income Tax Returns of Political Parties.

-

Donations received by political parties.

-

Election expenditure declared by the political parties.

An analysis on the ‘Sources of Funding of National
Parties’ for the financial years of 2004-05 to 2011-12 was
released in September 2013. The analysis, based on the IT
returns of political parties highlighted the fact that 75% of
the funding to political parties are from unknown sources.
The report can be found at: http://adrindia.org/researchand-report/political-party-watch/combined-reports/
sources-funding-national-political-partie

Other analyses undertaken
1. Analysis of known and unknown sources of
funding of political parties.
2. Analysis of corporate donations to political parties.

Hindustan Times, May 20, 2014
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3. Analysis of responses received from state
political parties under Right to Information
Act.
4. Analysis of expenditure of political parties
in the states of Delhi, Rajasthan, Chhattisgarh,
Mizoram and J&K in 2008, Jharkhand in 2009
and Bihar in 2010.
5. Difference in election expenditure declared by
National parties and their MPs.
6. Analysis of funds received by political parties
during elections between 2008 and 2012.

Strategic Litigation
1.
Public Interest Litigation on foreign
funding of two major political parties
On 28th March 2014, the Delhi High Court held the
two major national political parties Bharatiya Janata
Party (BJP) and Indian National Congress (INC)
guilty of obtaining foreign funding and violating
the provisions of FCRA and directed the Ministry
of Home Affairs (MHA) and Election Commission
of India (ECI) to take action against the two parties
within six months. The judgment was announced on a
petition filed in public interest by Mr. E. A. S. Sarma,
Former Secy, Govt of India, and ADR in Delhi High
Court in January 2013. The petitioners had asserted
that there was a blatant violation of the Foreign
Contribution (Regulation) Act, 1976 FCRA) by the
two major National political parties INC and BJP. For
more details, please see: http://adrindia.org/content/
foreign-funding-political-parties-delhi-hc-asks-centreand-eci-respond
2.

The Telegraph, March 25, 2014

Political parties under RTI

On 3rd June 2013, a full bench of Central Information Commission (CIC) comprising of Chief Information
Commissioner Shri. Satyananda Mishra and Information Commissioners Shri. M.L. Sharma and Smt.
Annapurna Dixit gave a landmark judgment where they ruled in favor of bringing 6 national political
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parties (INC, BJP, CPI, CPM, NCP and BSP) under the
ambit of Right to Information (RTI) Act. This marked
a milestone in the journey started in October 2010
when Association for Democratic Reforms (ADR)
filed RTI applications with various national political
parties seeking information regarding the contributions
(donations) that were received by them. In response
to these RTI applications, all national political parties,
barring CPI, refused to divulge any information by
putting forth the argument that they did not come under
RTI. Following this a complaint was filed with CIC in
March 2011 requesting that political parties should be
declared as public authorities so as to bring them under
the purview of RTI. A similar complaint was also filed
by Mr. Subhash Chandra Agrawal, an RTI activist. In
both the complaints, the common issue relating to
the disclosure of the accounts and funding of political parties was raised. Hence, it was decided by the
CIC to dispose of these matters through a common order. The Parliament tried to overturn the CIC’s
judgment by amending the RTI Act but the Bill to bring about the same Amendment (which was ratified
by a Parliamentary Committee) has lapsed. For more details, please see: http://adrindia.org/content/
parliamentary-committee-rejects-cic%E2%80%99s-order-bring-political-parties-under-rti
3.	Supreme Court’s judgment on convicted MPs and MLAs
On 10th July 2013, the Supreme Court delivered a landmark verdict with regard to convicted MPs and
MLAs. The judgment ruled that a convicted elected representative cannot continue in office and the
conviction will lead to instant disqualification of the elected representative.
The verdict was in response to petitions filed in the Supreme Court by Ms. Lily Thomas and an NGO
LokPrahari in 2005.ADR had intervened in the case. It led to the disqualification of former Chief Minister
of Bihar and Member of Lok Sabha (Lower House of Parliament), Lalu Prasad Yadav. Three more
politicians, Rasheed Masood (former member of the Rajya Sabha), Jagdish Sharma (former member of
the Bihar Legislative Assembly) and T. M. Selvaganapathy (former member of the Tamil Nadu Legislative
Assembly) were also disqualified. The most recent case of disqualification because of this judgment was
that of Ms. Jayalalitha, former Chief Minister of Tamil Nadu.
4.

None Of The Above (NOTA) option in the Electronic Voting Machine (EVM)

On 27th September 2013, the Supreme Court ruled in favour of a PIL filed by Peoples’ Union for Civil
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Liberties (PUCL) and upheld the citizen’s right `not to vote’ as a “mechanism of negative voting that serves
a very fundamental and essential part of a vibrant democracy”. It directed the Election Commission to
include an additional button (None of the Above) in the Electronic Voting Machine. ADR had intervened
in the above case.
5.	Income Tax Returns of MPs
In February 2010, ADR had filed RTIs for the IT returns of 22 MPs and 20 MLAs with the ECI to
corroborate the asset declarations in their affidavits. The information was denied under Sections 8(1) (j),
8(1) (e) and 8(1) (d) of the RTI Act. ADR filed a first appeal and then a second appeal post which a hearing
was held at the Central Information Commission (CIC) on the 3rd May 2012. After two hearings, the
matter was finally taken up by a larger bench on the 16th April 2013 where the CIC gave the representatives
of the respective MPs three weeks to provide their submissions. The verdict was reserved by the CIC.
To strengthen our case, we had also written to all MPs of the Rajya Sabha and the Lok Sabha asking them
to voluntarily declare their IT returns. 28 legislators came forward to voluntarily disclose their IT returns in
public interest. Details are available at: http://adrindia.org/content/disclosure-mp-it-returns-cic-hearing
All members of the CIC bench (including former Chief Information Commissioner, Shri Satyanand
Mishra) have since retired, the matter will be heard afresh once the new bench is constituted.
6.
ADR was invited for a Public Hearing on the RTI Amendment Bill by the Rajya Sabha Standing
Committee on Personnel, Public Grievances, Law and Justice on 6th November 2013.
7.
ADR was invited for a National Consultation by the 20th Law Commission of India on the 1st
of February 2014 to share and express its views on issues pertaining to electoral reforms.

Networking and Advocacy: Events held
Madhya Pradesh Election Watch (MPEW) held a Press Conference on the ‘Financial details of major
political parties of MP’ on the 3rd May 2013. The report, which contained detailed analyses of IT returns
and donation details of major parties, including INC and BJP, was covered widely in the media.
MPEW also convened another meeting on the 25th of August 2013 with ADR to plan for the upcoming
Assembly elections. It also held a Press Conference to release background information of outgoing MLAs
on the 30th of Sept. 2013.
Rajasthan Election Watch held a planning meeting on the 24th of September 2013. The meeting was
attended by a variety of members from the civil society and activists who chalked out the road map for the
Assembly elections.
Chhattisgarh Election Watch (CEW) A planning meeting of all partners for the upcoming Assembly
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elections was held in Raipur, Chhattisgarh on the 25th of May 2013 by the CEW team. The planning
meeting was attended by individuals and representatives of organizations from various districts. On the
same day, a ‘Conference on Political Party Reforms’ was also held. It was attended by representatives from
major political parties, representatives of Chhattisgarh Election Watch and ADR, who discussed the need
for greater transparency and inner party democracy within political parties.
Jharkhand Election Watch held a ‘Conference on Political Party Reforms’ on the 8th of June, 2013
which was attended by eminent representatives of all major political parties in the state. They, along with
members of ADR and Jharkhand Election Watch, discussed the need for and means to achieve reform
within political parties.
Odisha Election Watch also held a ‘Consultation on Electoral and Political Reforms’ with representatives
of major political parties in the state on the 9th June 2013. In the consultation, various political party
representatives unanimously agreed on the need for reforms.
Punjab Election Watch held a ‘Seminar on Political Parties under RTI’ on the 20th June 2013 in Jalandhar.
Members of the Punjab Election Watch team and ADR discussed the issues and impact in relation to the
Central Information Commission’s order declaring political parties under the RTI Act. They also addressed
the Press on the same issue.
Delhi Election Watch organized a planning meeting to strategize the Election Watch process for Assembly
elections on the 10th October 2013. Various representatives of civil society and media participated in the
meeting. Shri P.K. Dash, Director General (Election Expenditure), Election Commission of India, also
participated in the meeting and shared his inputs.
Planning meeting for Lok Sabha 2014
A planning meeting consisting of all representatives of all National Election Watch state chapters and
ADR was held on the 28th of July 2013 in Delhi. The objective of the meeting was to discuss the plan for
Lok Sabha 2014 and formally roll out the ‘Mera Vote Mera Desh’ campaign.

10th Annual National Conference on Electoral
and Political Reforms

Under the aegis of the Jharkhand Election Watch team, the 10th Annual National Conference
on Electoral and Political Reform was held on the 15th and 16th of February 2014 in Aryabhatt
Sabhagar, Ranchi, Jharkhand. The meeting was attended by Election Watch groups from over 22
states in the country. Representatives of the civil society, activists, media and political parties attended
the two day Conference which was inaugurated by Mr. Shashank Shekhar Bhogta (Speaker of the
Jharkhand Assembly). Mr. H.S. Brahma, Election Commissioner, attended the National Conference
as Chief Guest. Other eminent personalities who participated in the various panel discussions were
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Mr. R. Venkataramani (Member, Law Commission), Mr. M.L. Sharma (former Information Commissioner)
and Justice (Retd.) Vikramaditya Prasad. Representatives of various political parties, including Indian
National Congress (INC), Bharatiya Janata Party (BJP), Communist Party of India – Marxist (CPIM),
Aam Admi Party (AAP), Jharkhand Mukti Morcha (JMM), All Jharkhand Students’ Union (AJSU) and
the Jharkhand Vikas Morcha (Prajatantrik) which was represented by Mr. Babulal Marandi, the first Chief
Minister of Jharkhand.
The discussions focused on the ‘Mera Vote Mera Desh’ Campaign planned in various states, political
reforms, pending electoral reforms suggested by the Law Commission and role of media in ensuring free
and fair elections.

MERA VOTE MERA DESH: Lok Sabha 2014 Campaign
ADR and NEW launched a nation-wide Campaign titled ‘Mera Vote Mera Desh’ for the Lok Sabha
elections. The objective of the Campaign was to reduce the influence of crime and money in elections. The
Campaign rolled out in different parts of the country, urged voters to “vote for clean candidates” and not
yield to inducements during elections (“don’t sell your vote”).
As part of this Campaign, a gamut of activities were initiated in all states including awareness drives with
community based organizations, colleges and universities, media campaigns using print/electronic media,
social platforms like Facebook and Google, street plays etc. The Campaign has been endorsed by a number
of celebrities (local and national) whose messages to voters were relayed using various media. Information
on contesting candidates were provided to citizens through Press releases, toll free Helplines, SMS services
and out bound bulk calls.
Partners across the states took initiatives to spread awareness regarding the need for a clean, transparent
and accountable polity. The Mera Vote Mera Desh Campaign was spearheaded by the National Election
Watch coordinators in almost every state in active collaboration with the Election Commission, civil
society organizations, educational institutions, NSS, women’s groups and various community based
organizations.
The Trustees and Head of ADR along with the State Coordinators in states were invited to various talk
shows/discussions on national and regional TV channels. They also participated in different Conferences
and Seminars across the country on issues of elections and reform.
To solicit the support of various individuals for the Campaign, ADR also wrote letters to the individuals
from various sections of the society informing them about the ‘Mera Vote Mera Desh’ Campaign and
requesting their support towards decriminalization of politics and reducing the impact of money in our
democracy. Letters were sent to the following:
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1.

Judges of the Supreme Court and all High Courts.

2.

Leaders of all major political parties.

3.

Members of Parliament.

4.

Members of Legislative Assemblies and Legislative Councils.

5.

All Chief Ministers.

6.

Senior bureaucrats.

7.

All Chief Electoral Officers.

8.

All District Electoral Officers.

9.

Central Bureau of Investigation.

10.

Superintendents of Police.

Outdoor Campaign
Apart from the efforts undertaken by the various Election Watch groups in the states, ADR undertook a
massive campaign across the country covering 81 major cities where the above messages were displayed
through posters featuring Aamir Khan in buses, ISBT bus depots, railway stations, metros and autos.

Media Collaborations
yy TV Channels: ADR collaborated with IBN7 (‘Mera Vote Meri Sarkaar’ Campaign), Zee Media (‘Aapki

Vote Aapki Taqat’), NDTV (for its web and Mobile applications) for the Assembly elections held in
2013 as well as the Lok Sabha 2014 elections with the purpose of providing information on contesting
candidates to the voters.

yy Google: Google India collaborated with ADR on its initiative to launch its election page (https://

www.google.co.in/elections/ed/in/districts) where it sourced data on candidates from ADR.

yy Facebook: ADR was approached by Facebook to collaborate on its initiative towards voters’ awareness

for the Assembly elections in Delhi, Chhattisgarh, Rajasthan, Madhya Pradesh and Mizoram. The
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collaboration, through which information on contesting candidates was made available through an
easy to use, free of cost USSD platform, continued for the Lok Sabha elections as well.
yy Celebrity Videos: A number of videos in twelve different languages with short messages from well

know film, TV and sport celebrities were made encouraging voters to vote for clean candidates, not
to sell votes and to vote for ‘NOTA’ in the event of not finding any suitable contestant. ADR also
collaborated with The Viral Fever, India’s first Online Youth Entertainment Network to make short
films on voters’ awareness targeted towards youth.

yy Cinema Halls: Videos of Aamir Khan on ethical voting were projected in 911 cinema theatres across

43 cities in the country, for 7 days in each theatre 6 days prior to the polling date.

yy Cable TV: The messages were also broadcast through cable TV in 20 cities (7 states) in collaboration

with 9 cable networks (including regional language channels) for 15 days. In West Bengal, the broadcast
lasted a month.

yy FM: Aamir Khan messages were broadcast in 36 cities for 15 days through 36 radio stations (including

local FM channels and 93.5 Red FM).

yy SMS Campaign: the SMS campaign included the PUSH service where 2 crore messages with

background details of candidates were sent out to citizens a few days prior to polling. PULL SMS
service was also active which allowed citizens to access the criminal, financial and educational details
of contesting candidates on their cell phones. At peak periods during the Lok Sabha Campaign, ADR
received upto 35,000 requests on the PULL service.
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yy Out Bound Calls: Bulk calls were also made to citizens with Aamir Khan’s voice message urging

people to make an informed choice.

yy Missed Call Number: A facility to give a missed call to certain numbers was also provided. Upon

receiving a missed call, an out bound call was given to the caller’s number with Aamir Khan’s voice
message followed by a request to feed the pincode to get information about contesting candidates of the
area. Upon receiving the
pincode information, an
SMS with the background
information of contesting
candidates was sent.

yy ADR

Anthem ‘Woh
Waqt Kabhi Jise Aana Tha’:
ADR in collaboration
with Harpreet (well
known Sufi musician)
and Gaurav Raturi
(founder of Filmbooth),
composed an anthem
song for the Mera Vote
Mera Desh campaign.
The song focused on the
issue of criminalization and the need for citizens to make an informed choice. It was shared
widely in the social network. The song can be found here: https://www.youtube.com/user/
adrspeaks

yy ‘Satyamev Jayate’: ADR also featured on Satyamev Jayate’s television episode on ‘Criminalization in

Politics’ telecast on the 30th March 2014 urging viewers to take a pledge to vote for clean candidates
and not to sell their vote. Satyamev Jayate is Bollywood actor Aamir Khan’s philanthropic venture in
collaboration with Star TV.

Mera Vote Mera Desh Competition
The ‘Mera Vote Mera Desh’ competition was a nation-wide competition organized by ADR in October
2013. It invited creative original entries under the theme of “Reclaiming Democracy, Reclaiming our Country”.
Creative works of art, poetry, songs, slogans, short films etc. were invited in all languages with a message
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that could be used for the Lok Sabha
campaign. The competition was organized
in order to engage the citizens creatively
in the discourse of electoral and political
reforms and to generate awareness
regarding the same.
A fairly large volume of entries were
received from all corners of the country
and NRIs. The winners were the
following:
Category – Cartoons
1st Prize: T.A. Abdul Rahiman, Kerela
2nd Prize: Vasandan . V, Puducherry
Category – Slogans/ Poems
1st Prize: Santosh Kumar Patel, Madhya
Pradesh
2nd Prize: Mukesh Kumar, Bihar
3rd Prize: Sachin Kumar Jain, Madhya
Pradesh
Commendable Mention
Category: Video
Video Name: Take Out by Adarsh
Shekhar, Bihar
The winners were felicitated with a
trophy and their creative inputs were used during the Lok Sabha Campaign and publicized through social
media platforms.

Activities of State Partners during the ‘Mera Vote Mera Desh’ Campaign
The build up to the ‘Mera Vote Mera Desh’ Campaign for the Lok Sabha 2014 elections saw a wide range
of activities being initiated by partners across all states with the motive of creating awareness among voters
and entering into a dialogue with representatives of political parties, the Election Commission and various
civil society groups. Following is a brief summary of the activities initiated in various states:
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ODISHA
The campaign in Odisha kick started with a State Level Convention which saw participation from the
Chief Electoral Officer of Odisha, the media, district coordinators of Odisha Election Watch (OEW) and
eminent citizens, focusing on strategies to deal with the increasing influence of money and muscle power
in our democracy. As part of the campaign, a number of activities were initiated in order to reach out to
the voters, ranging from street plays, motor cycle rallies and community meetings across various districts to
the use of a mobile publicity van, which travelled across the state distributing pamphlets as well as reaching
out to people by means of audio visual messages encouraging them to elect clean and honest candidates.
In a unique initiative, OEW collaborated with a local sand artist, to create a piece of sand art on the Puri
beach, with a message that discouraged people from selling their votes to political party representatives in
return for money or any other goods. State coordinators in Odisha also involved various local celebrities in
their campaign. Videos, featuring local celebrities urging people to vote for honest candidates and dissuading
them from selling their votes were prepared and circulated. A range of initiatives were also undertaken to
mobilize the youth, such as signature campaigns and oath taking in colleges around the state, street plays
and road shows. Panchayat level meetings were held in various districts around community centres and
market places where posters and audio visual material was disseminated to the voters in order to foster
awareness among them.
Apart from directly reaching out to communities, state partners in Odisha held a number of seminars
and conventions in order to enter into a dialogue with representatives of political parties; members of the
local administration as well as various civil society groups. Workshops focusing on the role of voters in
strengthening democracy were also held. Members of the OEW team participated in various discussions
on the radio as well as panel discussions on regional and national television channels which were based on
data released on the criminal, financial and other background details of candidates who were contesting in
the Lok Sabha 2014 Elections as well as in the Odisha State Assembly Elections.

GUJARAT
The most prominent feature of the campaign undertaken by Gujarat Election Watch (GEW) was their use
of a ‘multimedia van’ in order to spread awareness among voters, not merely in urbanized Gujarat but even
in the interior tribal areas, an effort, that was even applauded by the Chief Electoral officer of Gujarat. The
van screened short videos in public places (bus stands, slum areas, markets, colleges) featuring Aamir Khan
appealing to people to elect clean candidates and discouraging people from selling their votes. Pamphlets
bearing similar messages were also distributed. As part of their campaign in the Ahmedabad East and
Gandhinagar constituencies, autorickshaws bearing posters with messages supporting decriminalization of
politics and reducing the use of money power in our democracy were used. Representatives of GEW also
appeared on a discussion related to election funding that was broadcast on national television.
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MADHYA PRADESH
Madhya Pradesh Election Watch (MPEW) undertook an extensive ‘campaign on wheels’, covering a
number of towns and districts. While towns like Jabalpur and Bhopal saw campaigning take place through
autos, bearing posters with the relevant messaging, in many other constituencies across the state, a mobile
van activity was planned out, which played videos, and distributed posters and pamphlets. These were
accompanied by citizen awareness meetings in slums as well as public places and rallies where oaths were
administered to the people and large scale signature campaigns were carried out. Representatives of
MPEW initiated unique activities such as puppet shows and bullock cart rallies by means of which they
could impart voter awareness to a larger cross section of the people, especially those inhabiting the rural
areas of the state. MPEW also carried out an intensive youth mobilization campaign, involving the youth
by means of discussions and sensitizing them about their role in the democratic process. An attempt was
made to involve college students in the campaign through essay and speaking competitions and events such
as poster exhibitions and street plays. Partners in Madhya Pradesh also interacted with women’s groups,
educating them on the importance of voting. As part of their media outreach program, a number of
press conferences were held, where information on the background details of contesting candidates was
disseminated. Alongside of this, MPEW members also appeared in television and radio programs based
on the background details of contesting candidates, on youth participation in elections as well as on other
election related shows.

TAMIL NADU
As part of the Tamil Nadu Election Watch (TNEW) campaign, a number of conferences were held, which
had participation from senior journalists, several Members of Parliament from Tamil Nadu, members of
the Election Commission of India as well as other eminent citizens. The conferences comprised a panel
discussion on electoral integrity as well as discussions on ethical voting. A unique feature of the TNEW
campaign was their ability to reach out to a large number of college students through quiz competitions
that were based on questions related to parliamentary democracy. A voter awareness rally with participation
from over 2000 students was also held in the town of Trichy. TNEW was also represented on television
discussions around topics such as the dominance of money and muscle power in elections; importance
of NOTA; funding of elections; donations to political parties by corporate houses and the role of the
electorate in choosing clean and honest candidates.

JHARKHAND
The 10th Annual National Conference on Electoral and Political Reforms, organized by Jharkhand Election
Watch (JEW) marked the beginning of the ‘Mera Vote Mera Desh’ campaign in Jharkhand. JEW was
successful in launching a massive voter awareness campaign around the Lok Sabha 2014 Elections, one that
not only spread awareness among people about the pressing issues that the Indian democracy is faced with
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but was also able to mobilize the state election machinery in its campaign, and engage in a dialogue with
political party representatives.
The community outreach program of JEW entailed imparting awareness among voters through programs
such as workshops on ethical voting practices; voter clinics; signature campaigns and Gram Sabha meetings
covering over 2 lakh people. An effort was also made to reach out to people by means of ‘padyatras’ and
‘prabhatpheris’ as well as an intensive ‘campaign on wheels’ covering over 30,000 people in local trains and
buses. Besides appealing to voters to elect clean and honest candidates, representatives of JEW were also
involved in asking citizens to ensure that their names were enrolled in the voter’s registration list, orienting
them to the process of voter’s registration.
The youth awareness program initiated by JEW, saw a number of unique initiatives, such as cricket matches
which were organized to promote ethical voting practices among people; the setting up of information
desks in colleges; holding of public lectures and discussions led by members of JEW, along with students
from colleges across the state and street plays encouraging voters to be aware of their candidates’ profile,
dissuading them from accepting bribes.
As part of their advocacy on election manifestoes, workshops were held, to discuss with the youth,
issues they had with the election manifestoes of various parties. The demands that emerged out of these
discussions were placed before the media. Meetings were held with representatives of political parties and
letters were written to party leaders requesting them to include such points in their manifestoes which
would lead to greater accountability and transparency in governance.
The JEW campaign for the Lok Sabha 2014 elections was extensively covered by both the print and
electronic media.

KARNATAKA
In pursuit of increasing voter awareness and voter participation, Karnataka Election Watch (KEW) took
initiatives in a few parliamentary constituencies in Karnataka. A range of programs were conducted in this
direction, from distribution of pamphlets, carrying messages pursuing voters to elect honest candidates,
to street plays, display of banners and posters on autos and screening of ADR videos with messages from
popular cinema actors. KEW also ran an SMS campaign, where cell numbers were collected from the
audience of street plays and messages with details of contesting candidates were sent before the voting
day.
A press conference on the background details of contesting candidates was also organized by KEW. The
data released was widely covered by regional and national dailies. Coordinators of KEW also participated
in a number of panel discussions on regional television channels, based on the background information
of candidates.
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With regard to the activities of KEW, the campaign in Mysore district was particularly intensive. The
campaign in Mysore was initiated as early as October 2013, focusing on an early registration of new
voters. Voters Clinics were organized to provide people with information on enrollment. As part of their
community outreach program, community meetings and workshops focusing on the rights and duties of
candidates and voters were held, as were padyatras, ‘jana jagruti rath yatras’ and cycle rallies accompanied
by performances on the streets, all with the aim of educating the voter. There was also the provision of a
mobile publicity van which went around distributing pamphlets and playing videos with recorded messages
from popular celebrities. The youth awareness campaign comprised programs in around 26 degree colleges
in Mysore district where drawing, essay and recitation competitions as well as debates were held.

BIHAR
Over the entire course of the ‘Mera Vote Mera Desh’ campaign in Bihar, seminars and conferences on
electoral and political reforms attended by eminent personalities from the media, civil society groups and
the education sector were held. Press meets on data regarding the background information of contesting
candidates were held and these were followed by discussions on the issue related to political parties coming
under the ambit of the RTI Act. A capacity building meet for volunteers of Bihar Election Watch was
also held. Like in many other states, in Bihar too ‘padyatras’ and street plays formed a major part of the
community outreach campaign.
Coordinators of Bihar Election Watch (BEW) also participated in prime time discussions on Television
channels which focused on data on the criminal and financial background details of contesting candidates
as well as on issues related to election funding. The activities of BEW as well as the data released at the
press meets organized by them were widely covered by the media.

UTTAR PRADESH
For the purpose of the ‘Mera Vote Mera Desh’ campaign, Uttar Pradesh Election Watch (UPEW) formed
district level election watch teams in 15 districts of Uttar Pradesh in order to deal with election related
issues. The district level committees of UPEW held a number of seminars for the youth in association
with different colleges and youth groups, based in various cities across the state. These seminars were
also attended by eminent members of civil society. Besides seminars, ‘Jan chaupals’ were organized where
matters such as the importance of voting; role of the youth in democracy; criteria for selecting elected
representatives; queries related to the NOTA option in EVM’s etc were discussed.
In order to reach out to larger numbers of people, street plays and ‘padyatras’ were held across villages and
districts in the state. As part of the celebrations for National Voters Day, a rally was held where over 2500
children participated. In order to involve the youth in its campaign, essay competitions were also organized.
UPEW also interacted with NSS women’s camps in order to tackle issues related to the low turnout of
women voters in the state. Dialogues were also held between representatives of UPEW and political party
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representatives. The activities and initiatives undertaken by UPEW were widely covered by the media and
state coordinators also participated in a number of television discussions.

NORTH EAST (ASSAM, TRIPURA, NAGALAND, MANIPUR)
Assam: The ‘Mera Vote Mera Desh’ campaign in Assam comprised a number of public meetings,
conferences and seminars on electoral and political reforms. The meetings were attended by eminent
citizens, bureaucrats and representatives of political parties. Voter awareness campaigns were organized
by Assam Election Watch (AEW) in association with a number of colleges/departments of the Assam
University. As part of their media outreach programs, state coordinators in Assam organized a number
of press conferences where data on the criminal and financial background of contesting candidates was
disseminated to the press. State partners also participated in a number of talk shows and panel discussions
held on national television, alongside academicians and representatives of the Election Commission.
Tripura: The campaign of Tripura Election Watch (TEW) was directed towards sensitizing the youth on
matters relating to the rising criminalization of politics and the use of money power by candidates to increase
their chances of winning. Alongside a number of street plays and drama shows, TEW in association with
students of the Tripura Central University, also organized a panel discussion. Representatives from TEW
also participated in a number of discussions on news channels which were based on the data on contesting
candidates, the NOTA option on EVMs and honest voting.
Nagaland: Nagaland Election Watch (NEW), assisted the Chief Electoral Office of Nagaland in carrying
out the SVEEP (Systematic Voters’ Education and Electoral Participation) program, aimed at encouraging
people to register themselves as voters and cast their votes in a free and fair manner. During the tour, audio
copies of the anthem for the ‘MVMD’ campaign were distributed to the people and efforts were made to
reach out to mobilize the youth in particular.
Manipur: Manipur Election Watch carried out community awareness programs, dissuading voters from
accepting bribes in return for their votes. While volunteers visited various constituencies, interacting with
voters, in particular with members of village councils and women, directly, messages urging people to vote
for clean and honest candidates were also disseminated by means of SMS and All India Radio. Data on the
background details of contesting candidates was widely covered by leading regional dailies.
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information technology
ADR has been using Information Technology tools widely to ensure effective and efficient data analysis
along with greater dissemination of its research. The following were the major activities of the IT team
this year:
1. Maintenance of and updating the Election Watch Software: the online tool was revamped to include
more reports for the Election Watch analysis during the Assembly elections of 2013 and during the
Lok Sabha elections of 2014
2. The two android applications: Myneta Disseminator and Election Watch Reporter were used during
the election periods. Both can be downloaded from the links below:
Myneta Disseminator: https://play.google.com/store/apps/details?id=com.webrosoft.myneta1
Election Watch Reporter: https://play.google.com/store/apps/details?id=com.webrosoft.election_
watch_reporter
3. The website (www.adrindia.org) was revamped for the Lok Sabha elections to highlight disseminating
material (including celebrity videos, the ADR anthem etc.) and the election and survey reports.
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ADR-Daksh All India Survey
ADR along with Daksh (Bangalore) undertook a national survey covering 2,50,000 respondents in 525
Parliamentary constituencies from January 2014 to March 2014 before the Lok Sabha elections. The purpose
of the survey was three fold:
1. To analyse voter priorities in terms of governance issues like water, electricity, roads, food, education
and health. A list of 30 items was given to voters and they were asked to respond whether a particular
issue was High, Medium, or Low priority. This list was comprehensive as less than 5% said that there
were “other issues” beyond the list.
2. To analyse rating of MPs by the citizens: On each of the governance issues above, the voters were
asked to rate the performance
of MPs as good, Average or
Bad.
3. To analyze the role of
caste, religion, crime and
money power in elections.
The larger purpose, however,
was to highlight voter priorities
so that elections in future are
fought on voter issues, and more
importantly, the governance
agenda of future Governments
reflects voter priorities. ADR
expects that this is a long term
effort and this survey will have to
be repeated several times before
the larger goal is achieved.
The results of the survey were
covered by major English/Hindi
TV news channels and major
Hindi, English and regional
newspapers.
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O ur A chievements : 2013-14
Impact of Our Work
1. As part of the Lok Sabha Campaign titled ‘Mera Vote Mera Desh’, ADR, with the support of
National Election Watch has initiated a nation-wide campaign to empower citizens in making an
informed choice and in reducing the influence of crime and money in politics.
2. As part of the Lok Sabha Campaign, ADR, along with Daksh, Bangalore, has also undertook nationwide survey of 2,50,000 voters in 530 Parliamentary constituencies to ascertain voters’ perception on
governance issues, the performance of their MPs and the role of caste, religion, crime and money in
elections.
3. On 28th March 2014, the Delhi High Court, in response to a Public Interest Litigation (PIL) filed
by ADR and Mr. E.A.S. Sarma, found the two major political parties: Indian National Congress and
Bharatiya Janata Party, guilty of accepting foreign donations and violating the Foreign Contribution
Regulation Act.
4. On 10th July 2013, the Supreme Court, delivered a judgment on a Petition filed by Lily Thomas
and Lok Prahari NGO, setting aside clause 8(4) of the Representation of the People Act, 1951 and
therefore barring sitting MPs and MLAs from holding office on being convicted in a court of law.
ADR had intervened in this case.
5. On 3rd June 2013, a full bench of the Central Information Commission (CIC) declared the 6 national
political parties (INC, BJP, CPI, CPM, NCP and BSP) as “public authorities” under the RTI Act in
response to a complaint filed by ADR and Subhash Agarwal.
6. The Ethics Committee of the Lok Sabha took cognizance of Association for Democratic Reforms’
recommendation to instate a Register of Members’ Interest to disclose business and financial interests
of the members on the same lines as that of the Rajya Sabha. The Lok Sabha, as a House, is yet to accept
the recommendation. The Second report of the Committee on Ethics of the Lok Sabha mentioning
ADR’s recommendations can be viewed on: http://164.100.47.134/lsscommittee/Ethics/2nd%20
Report%20-Committee%20on%20Ethics.pdf
7. The press releases on Income Tax returns and financial contribution details of major parties of the
last seven years (2004-05 to 2010-11) of political parties coupled with the CIC’s judgment bringing
political parties under RTI has greatly enhanced the demand for transparency and accountability in the
functioning of political parties.
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8. The 10th Annual National Conference held in Ranchi in February 2014 saw significant participation
from Government institutions like the Election Commission of India, the Law Commission, political
parties, members of the media and representatives of civil society organizations.
9. Within this year, more than 500 articles can be cited which quoted data presented by ADR on the issue
of electoral and political reform. Some of this press coverage can be viewed on: http://adrindia.org/
media/adr-in-news

Awards and Recognition
April 2014

The NDTV ‘Indian of the Year – India’s Future’ (in Public Service)

March 2014

‘The Innovation for India Award in social category’ by Marico Innovation Foundation

December 2013

The CNN IBN ‘Indian of the Year’ Award in the category of Public Service, along
with Ms. Lily Thomas
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9th State level convention on Electoral & Political
Reforms, Odisha

Prof. Jagdeep Chhokar with Mr. Aamir Khan
on Satyamev Jayate

Mobile Van for Voters’ Awareness, Odisha

Prof. Trilochan Sastry on ‘Satyamev Jayate’

Campaign on Wheels, Jharkhand

Citizens’ Convention, West Bengal

Conference on Criminalization and Money power in
Aurangabad, Bihar

Conference on Criminalization and Money power, Motihari,
East Champaran, Bihar
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Conference on criminalization of politics,
Allahabad High Court

Conference on Electoral Reforms, Banda, Uttar Pradesh

Election Commissioner Shri H.S. Brahma inaugurating the
Election Watch Reporter with Shri Jaskirat Singh.

Former Chief Election Commissioner Shri N. Gopalaswami
felicitating quiz contest winners, Tamil Nadu

Interaction with contesting candidates, Bellampally,
Andhra Pradesh

Mobile Van for voters’ awareness, Madhya Pradesh

Auto awareness drive Madhya Pradesh

Padyatra for Mera Vote Mera Desh Campaign in Bihar
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Workshop on Criminalization and Money power in elections,
Supaul, Bihar

Voters’ Awareness through Aamir Khan Videos, Gujarat

Press Conference, Delhi Election Watch

Auto Awareness Campaign, Jammu & Kashmir

Auto Awareness drive, Rajasthan

Sand art for Mera Vote Mera Desh Campaign, Odisha
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Padyatra, Varanasi, Uttar Pradesh
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Shri H.S. Brahma and Shri Shashank Shekhar Bhokta
inaugurating the 10th Annual National Conference

Stree play for voters’ awareness, Uttarakhand

Citizens’ Convention, Uttarakhand

Inaugurating Voters’ Awareness Rally, Hyderabad

Rally for Free and Fair Elections, Madhya Pradesh

Campaigning through Mobile Van, Gujarat

Planning Meeting for Delhi Election Watch

Mera Vote Mera Desh Poster, Punjab

Village Meeting in Uttar Pradesh
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A bout ADR
The History
A group of Professors from Indian Institute of Management, Ahmedabad set up Association for Democratic
Reforms in August 1999. A Public Interest Litigation (PIL) filed by ADR in the same year culminated into
a landmark Supreme Court Judgement of May 2, 2002 making it mandatory for all candidates contesting
elections to declare to the Election Commission their criminal, financial and other background details. An
ordinance on Electoral Reforms was promulgated in August 2002 to overturn the Supreme Court’s order.
The Ordinance was subsequently passed in December 2002 thereby amending the Representation of
People Act, 1951. It partially overturned the May 2, 2002 Supreme Court Judgement, requiring disclosure
of criminal background, but not of financial and educational background. ADR and two other petitioners
challenged this Act. The Supreme Court, in a second landmark judgement on March 13, 2003, struck down
the Amendment as unconstitutional and restored its earlier order.
ADR has been conducting Election Watches since 2002. The first election watch was conducted by
ADR in 2002 for Gujarat Assembly Elections whereby detailed analysis of the backgrounds of candidates
contesting elections was provided to help the electorate make an informed choice during polls. Since then
ADR has conducted Election Watches for almost all state and parliament elections in collaboration with
the National Election Watch. There is now an Election Watch chapter present in each state in the country
working for National Election Watch.
ADR along with the NEW has also increased its efforts towards increasing transparency and accountability
in the functioning of political parties. After a Central Information Commission (CIC)’s order in 2008,
it started analyzing and disseminating information on the Income Tax Returns and Donation details of
political parties. In 2013, based on a complaint filed by ADR and Shri Subhash Agarwal, the CIC declared
6 national parties as ‘public authority’ under the Right to Information Act.
As part of the same effort, ADR has also increased its engagement with political parties with the objective
of soliciting their support in reforming the political system.
Strategic litigation is another tool employed by ADR to push for required reform in the political and
electoral system. ADR has intervened in several PILs, some of which have resulted in landmark judgments
and has filed PILs itself in some cases.
ADR is supported and strengthened by the National Election Watch and a large number of very eminent
personalities who continue to collaborate with ADR/NEW in various efforts. ADR uses Information
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Technology to streamline its data analysis and has over time, increased its communication initiatives to
broad base its outreach on the ground.

Our Trustees
1. Prof. Trilochan Sastry, Professor, IIM Bangalore
2. Prof. Jagdeep S. Chhokar, Former Professor, Dean, and Director In-Charge, IIM Ahmedabad
3. Prof. Ajit Ranade, Chief Economist, Aditya Birla Group
4. Prof. Sunil Handa, Chairman, Eklavya Education Foundation & Visiting professor, IIM Ahmedabad
5. Dr. Kiran B. Chhokar, Programme Director, Higher Education, Centre for Environment Education
(CEE)
6. Prof. Brij Kothari, Adjunct Professor, IIM Ahmedabad
7. Prof. Devanath Tirupati, Professor, IIM Ahmedabad
8. Ms. Kamini Jaiswal, Senior Advocate, Supreme Court of India, Secretary, Center for Public Interest
Litigation
9. Mr. Jaskirat Singh, Founder & CEO, Webrosoft Solutions INC.

Our Founders(1999)
1. Prof. Trilochan Sastry, Professor, Indian Institute of Management, Ahmedabad
2. Prof. Jagdeep S. Chhokar, Professor, Indian Institute of Management, Ahmedabad
3. Prof. Sunil Handa, Eklavya Education Foundation, Ahmedabad and visiting Professor, IIM,
Ahmedabad
4. Prof. Ajit Ranade, Professor, ICRIER, New Delhi
5. Prof. Devanath Tirupati, Professor, Indian Institute of Management, Ahmedabad
6. Mr. Brij Kothari, Professor, Indian Institute of Management, Ahmadabad
7. Mr. Pankaj Chandra, Professor, Indian Institute of Management, Ahmedabad
8. Mr. Rajesh Agarwal, Professor, Indian Institute of Management, Ahmedabad
9. Mr. P.R. Shukla, Professor, Indian Institute of Management, Ahmedabad
10. Mr. Prem Pangotra, Professor, Indian Institute of Management, Ahmedabad
11. Mr. Sudarshan Khanna, Professor, National Institute of Design, Ahmedabad
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Financial Status
INCOME AND EXPENDITURE ACCOUNT FOR THE YEAR ENDED 31st MARCH, 2014

EXPENDITURE

Rs.

Rs.

To Expenditure in respect of
properties :

INCOME

Rs.

Rs.

By Grants Utilised Annexure-3

41,204,320.60

By Voluntary
Contributions

25,332,438.00

Rates, Taxes, Cessess - Muni. Tax
Repairs and maintenance Building
Salaries
By Interest on Bank
Deposits

Insurance

Interest on FDRsIndusInd Bank

Depreciation (by way of provision
or adjustments)

Interest on FDRs SBI

Other expenses

-

Interest on FDRsHDFC Bank
Saving Bank Interest

To Remuneration (in the case
of a math to the head of the
math, including his house-hold
expenditure, any)

-

-

Income Accumulation u/s.11

19,500,000.00

To Depreciation : -

Depreciation on Furniture &
Fixtures

387,481.00
39,977.00

Depreciation on Office Equipments

103,141.00

Income Applied to Fixed Assets

584,123.00

To Expenditure on objects of the
trust

30

Annual Report 2013-14

2,039,841.64
448,920.00

3,054,860.92

By Other Income

To Amount written off

Depreciation on Computer/printer

566,099.28

1,114,722.00

Annual Membership
Fees

4,500.00

Member Entrance
Fees

1,000.00

5,500.00

EXPENDITURE

Rs.

(a) Religious

-

(b) Educational

-

(c) Medical Relief

-

(d) Relief of poverty

-

Rs.

INCOME

Rs.

Rs.

(e) Other charitable objects:Electoral Reforms
Administrative Activities ExpAnnexure-1

8,332,838.15

Election Watch Activities ExpAnnexure-2

32,932,726.00

41,265,564.15

To Surplus carried over to Balance
Sheet

7,716,833.37

Total

69,597,119.52

Total

69,597,119.52
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BALANCE SHEET AS AT 31ST MARCH, 2014

FUND & LIABILITIES

Rs.

Rs.

Trust Funds or Corpus :

PROPERTY AND ASSETS

Rs.

Immovable properties :

Balance as per last Balance
Sheet.

2,423,000.00

Add : During the year

1,000,000.00

-

3,423,000.00 Computer : (At Cost) (Fcra)
Balance as per last
Balance Sheet

Contribution from Founder
Members

Additions during the year

Balance as per last Balance
Sheet.

Rs.

1,144,534.00
323,982.00

1,468,516.00

6,000.00
Furniture & Fixtures :
(At Cost) (Fcra)

Other Earmarked Funds :

Balance as per last Balance
Sheet

(Created under the provisions
of the Trust

Additions during the year

Deed of Scheme or out of the
income)
Ford Fixed Assets Fund (Fcra)
Opening Balance:
Less : During the year
Hivos Fixed Assets Fund:
Opening Balance

-

(15,550.00)

Less : Asset Stolen

(30,299.00)

Fixed Assets Fund (Sdtt) :
Opening Balance

641,525.00

Fixed Assets Fund - Local :
Opening Balance
Add : During the year
Fixed Assets Fund - ADR :
Opening Balance
Add : During the year

1,019,752.00 Balance as per last Balance
Sheet

1,151,452.00
232,387.00

-

Additions during the year Fcra
Less: during the year

641,525.00 Balance as per last Balance
Sheet
Additions during the year

668,457.00
64,098.00
(30,299.00)

702,256.00

380,629.00
180,561.00

561,190.00

270,958.00
Furniture & Fixtures :
(At Cost) (Local)
182,618.00 Balance as per last Balance
Sheet
Additions during the year Local

Accumulation of funds u/s.11

385,138.00

Computer : (At Cost) (Local)

182,618.00

(15,550.00)

1,353,540.00

55,991.00
214,967.00

26,925.00

Office Equipment :
(At Cost) (Fcra)

1,035,302.00

Add : During the year

Add : During the year

Less: during the year

373,763.00

134,766.00
-

134,766.00

19,500,000.00
Office Equipment :
(At Cost) (Local)

Depreciation Fund : (Fcra)
Computer

1,230,651.00

Furniture
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Balance as per last Balance
Sheet

107,601.00
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Additions during the year Local

188,021.00
34,406.00

222,427.00

FUND & LIABILITIES
Office Equipment

Rs.
262,159.00

Rs.

PROPERTY AND ASSETS

Rs.

1,600,411.00 Investments :

Depreciation Fund : (Local)

-

Advances :

Computer

475,897.00

Furniture

46,270.00

Office Equipment

91,404.00

To Employees

3,099,769.00

613,571.00 To Others

5,991,622.00

To Prepaid Expenses

99,734.00

To TDS Earlier Years

271,521.49
260,594.59

9,771,176.08

562,200.00

562,200.00

Ford Foundation- Opening

3,271,801.00

To TDS F.Y 13-14

Add: Received during the year

6,145,000.00

Security Deposits:-

(8,131,077.27)

47,935.00

To NGO Partners

Grants :-

Less: Utilised during the year

Rs.

1,285,723.73 For Office-Local
Membership Fee Receivable

Omidyar Network- Opening

10,493,530.83

Add: Received during the year

42,049,880.00

Less: Utilised during the year

(23,782,337.83)

1,000.00

(i) Cash And Bank Balances28,761,073.00
In Current/Savings Account
with :

Hivos- Opening

2,845,905.00

IndusInd Bank ,Ahmedabad
- Local

33,260.18

Add: Received during the year

1,483,104.00

IndusInd Bank,Ahmedabad
- Fcra

194,797.12

Less: Utilised during the year

(3,989,950.00)

339,059.00 HDFC Bank - Local

548,575.96

HDFC Bank -Fcra Utilisation
A/c
SDTT- Opening
Less: Utilised during the year
Rohini Nilekani- Opening
Add: Received during the year
Less: Utilised during the year

1,594,391.50
(1,594,391.50)

-

716,193.00

Duties & Taxes
Provisions
Membership Fee received in
Advance

9,927.50

Punjab National Bank -Local

10502.3

HDFC Bank - local-General
Fund
2,009,629.00 HDFC Bank - local-Corpus
Fund

Liabilities :

Sundry Creditors

State Bank of India-Local

278,665.56

In Fixed Deposit Account with

5,000,000.00
(3,706,564.00)

(518,397.50)

29,065,595.80
3,218,996.56

HDFC Bank- Fcra Utilisation
A/c

21,375,772.43

IndusInd Bank,Ahmedabad
- Fcra

5,928,517.01

59,588,881.80

73,158.00
382,165.00

(ii) Cash in hand - Local

54,073.00
1,000.00

9,768.00

Cash in hand - Fcra

6,921.00

16,689.00

510,396.00

Income and expenditure Account :
Balance as per last Balance
Sheet
Less : Appropriation, if any

4,458,816.34
-

Add : Surplus/less : (Deficit)
As per Income & Expenditure
A/c.
Total

7,716,833.37

12,175,649.71
73,692,905.44

Total

73,692,905.44
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Our Supporters
The various activities we carry out are made possible through the support of individuals and organizations.
We gratefully acknowledge the financial, material, moral and technical support of the following partners:
1.

Ford Foundation
55 Lodi Estates
New Delhi 110 003, India

2.

HIVOS
Hivos Regional Office India
Flat no. 402, Eden Park
No. 20 Vittal Mallya Road
Bangalore - 560001
India

3.

Omidyar Network India Advisors Private Limited
61B, 2 North Avenue
Maker Maxity, Bandra-Kurla Complex
Bandra (E), Mumbai
Maharashtra - 400 051

4.	Some eminent individuals
5.	Caring Friends
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National Coordinator
Maj. Gen. Anil Verma (Retd.)
+91-88264-79910
anilverma@adrindia.org

State coordinators
Andhra Pradesh Election Watch
Mr. Ajay Gandhi
+91-99630-77444
ajay@wingsinfo.net

Ms.Sowmya Kidambi
+91-94904-69329
sowmyakrishkidambi@gmail.com

Mr. Rakesh Reddy Dubbudu
+91-98854-19012
rakesh@bhumi.in

Mr. Rajendra Prasad
+91 9849 648363
rmvfindia@gmail.com

Arunachal Pradesh Election Watch
Dr. Nani Bath
+91-94369-52143
nanibath@rediffmail.com
Assam Election Watch
Mr. Tasaduk Ariful Hussain
+91 361 2338-888
+91-94350-54775
arif@nestinfo.org
Bihar Election Watch
Mr. Rajiv Kumar
+91-9631976889
rajivkumar_patna@rediffmail.com
Chhattisgarh Election Watch
Mr.Gautam Bandyopadhyay
+91-0771 4064-328
+91-98261-71304
gautamraipur@gmail.com
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Goa Election Watch
Mr. Bhasker Assoldekar
+91-98203-53159
vibhanatural@hotmail.com
Gujarat Election Watch
Prof. Jagdeep Chhokar
+91-99996-20944
jchhokar@gmail.com
gew@adrindia.org
Haryana Election Watch
Mr. Jaskirat Singh
+91-93160-84953
jaskirats@gmail.com
Himachal Pradesh Election Watch
Mr. V.K. Malik
+91 9418150001
vinodkmalik@hotmail.com

Ms. Abha Bhaiya
+91 9468768872
abhabhaiya@gmail.com

Mr. Bhim Singh
+91 9418073190
bhimsingh1975@gmail.com

Mr. Sanjay Choudhary
+91 94184-94041
+91 8679209350
choudharysanjay90@yahoo.com

Jammu & Kashmir Election Watch
Mr. Balvinder Singh
+91-94191-95295
sangarshrtimovement@gmail.com

Dr Shaikh Ghulam
+918803943048
drshaikhgr@gmail.com

Jharkhand Election Watch
Mr. Sudhir Pal
+91-0651 2202-202
+91-94311-07277
manthanindia@gmail.com
Karnataka Election Watch
Prof. Trilochan Sastry
+91-94483-53285
trilochans@iimb.ernet.in
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Dr. R. Balasubramaniam
+91-94480-79611
drrbalu@gmail.com

Mr. Harish Narasappa
+91-98860-27804
harish@dakshindia.org

Mr. Vasudev Sharma
+91-94484-72513
vadeshanv@gmail.com

Ms. Kathyayini Chamaraj
+91-97318-17177
kchamaraj@gmail.com

Mr. Gururaja Budhya
+91-94488-49353
gururajabudhya@gmail.com
Kerala Election Watch
Mr T. Ravindran
+91-93493-33458
ravindran@transdot.net

Madhya Pradesh Election Watch
Ms. Rolly Shivhare
+91 9425466461
rollyshivhare@gmail.com
Maharashtra Election Watch
Mr. Ajit Ranade
+91-97022-15312
ajit.ranade@adrindia.org

Mr. Sharad Kumar
+91-9869 403721
sharadkumar40@gmail.com
Manipur Election Watch
Ms. Laishram Mesiah Devi
+91 8974955503
mesiahdevi@gmail.com
Meghalaya Election Watch
Ms. Mayfereen Ryntathiang
+91-8575017983
mayfereenlyngdoh@gmail.com
Mizoram Election Watch
Mr. Vanlalruata
+91-98633-73928
ruataprism@gmail.com
Nagaland Election Watch
Ms. Hekani Jakhalu
+91 9856307033
hekanijakhalu@yahoo.com
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Odisha Election Watch
Ranjan Kumar Mohanty
+91-0674 2382175
+91-0674 2352278
+91-94370-13723
pecuc@hotmail.com, odishaelectionwatch@gmail.com
Punjab Election Watch
Mr. Jaskirat Singh
+91-93160-84953
jaskirats@gmail.com

Parvinder Singh Kittna
+91 9814313162
pavikittna@gmail.com
Puducherry Election Watch
P. Joseph Victor Raj
+91-94860-86938
vrhope@gmail.com
Rajasthan Election Watch
Mr. Kamal Tak
+91-94134-57292
rajelection0@gmail.com

Mr. Nikhil Dey
+91-94140-04180
nikhildey@gmail.com

Tamil Nadu Election Watch
Dr. Sudarsan Padmanabhan
+91-044 2257-426
+91-94447-82884
padmanab@gmail.com
Tripura Election Watch
Mr. Biswendu Bhattacharjee
+91-94361-25214
biswendu.tripura@gmail.com
Uttar Pradesh Election Watch
Mr. I.C. Dwivedi
+91-0522 2391-141
+91-0522 3094-504
+91-94150-01468
icdwivedi@gmail.com
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Mr. Sanjay Singh
+91-94151-14151
sanjaysingh033@gmail.com

Dr. Lenin
+91-99355-99333
+91-99355-99330
lenin@pvchr.asia

Mr. Sanjay Rai
+91-522 2349-556
+91-9415121462
sanjaykrai@yahoo.com
Mr. Mahesh Anand
+91-94152-33694
+91-99367-47774
gramswarajsamiti@gmail.com
Uttarakhand Election Watch

Mr. Sanjay Sondhi
+91 135 2607452
sanjay.sondhi1@gmail.com

Mr. B. P. Maithani
+91-9012878346
maithani_56@yahoo.com

Dr. Ravi Chopra
0135-2773849, +91-9411135976
psiddoon@gmail.com

Mr. Girija Pande
+91-9412351759
girija.pande@gmail.com

West Bengal Election Watch
Mr. Biplab Halim
+91-033 2483-6491
+91-033 2472-5571
+91-98311-24736
bipimse@cal.vsnl.net.in, bipimse@hotmail.com

Dr. Ujjaini Halim
+91-98302-99326
ujjainihalim@hotmail.com

Annual Report 2013-14

39

Press Clippings 2013-14

40

Annual Report 2013-14

Annual Report 2013-14

41

42

Annual Report 2013-14

Annual Report 2013-14

43

44

Annual Report 2013-14

Annual Report 2013-14

45

46

Annual Report 2013-14

Andhra Pradesh
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Assam

Uttar Pradesh

Chhattisgarh
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Bihar
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Delhi

Jammu & Kashmir
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Goa

Karnataka

Madhya Pradesh

Puducherry
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Jharkhand
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Maharashtra

Rajasthan
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Mizoram

Odisha
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Punjab
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Tamil Nadu

Uttarakhand

56

Annual Report 2013-14

